SOCIAL PERCEPTION
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NON - VERBAL COMMUNICATION AN UNSPORKEN
LANGUAGE
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(Basic Channels of Non-verbal Communication)
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1. TR §E9TE (Facial Expression) -

SIX BASIC EXPRESSIONS

JOY SADNESS

SURPRISE
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(We Accurately Recognize Others Facial Expressions ?)
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(Eye Contact is a Non-Verbal Cue)
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(Body Language : Gestures, Posture and Movements)

Body language examples (Tape)
movement

Indicates
victory
or
peace
or
sometimes,
even
offense
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(Non-Verbal Cues in Social Life)
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1. O9XTYMNT (Paralanguage) :
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(The Facial Feedback Hypothesis)




(F) wHIUh ASEN (Recognizing Deception)

3ATA0T BTG et 3o Mehall (How will do We Recognize Deception)
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(The Importance of Non-Verbal Cues in Personal Setting)
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ATTRIBUTION : UNDERSTANDING THE CAUSES OF
| BEHAVIOUR
(31) YU faga (Theories of Attribution) s
1.  IIRIYUTET AT A g (Correspondent Inference Theory)




2. ‘Pl IMET HRUT/HFRUG R ( Kelley's Co-variation Theory) :
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(Action Identification and The Attribution Process) |
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(Basic Sources of Error in Attribution)
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(Correspondence Bias : The Fundamental Attribution Errors)
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(Correspondence Bias in Email)
(Why the Correspondence Bias Occurs)
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(Actor observer Effect, "You're Clumsy: I SLIPPED)
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3“%“ (Self Service Bias : I am GOOD; You're LUCKY) :
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(How We Explain Unexpected Event 7) :
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(Applications of Attribution Theory)
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._ (Intervantion and Insight)
). R 7O SRR/ (Attribution and Depression)

3. 3RIgUT 3for qadlddig (Attribution and Terrorism)
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| IMPRESSION FORMATION AND MANAGEMENT

(1) Bafafddt (Impression Formation) |

| |
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(Foundational Research on First Impression : Central and Peripheral
Traits)
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(How Quickly and Accurately are First Impression Formed)




3. dfgell B dqel q&d (Can First Impression Be changed) -
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(¥) BU= FAEATIA (Impression Management)
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(31) FE-Ha4gq (Self Enhancement) :

() =d< da4- (Other Enhancement) :




2. OBIY FIRATIATAT JFATd HIH IARTel HA Bl A5 ?

(How well do Impression : Management, Tactics, and Work)
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